YELP GUIDE

Unlock the potential of Yelp for your
business with this comprehensive
guide tailored specifically for real
estate agents.

Yelp serves as a valuable tool for realtors,
offering a platform where potential clients
can read reviews and learn about their
services. By maintaining a strong
presence on Yelp, realtors can enhance
their visibility, attract new clients, and
build trust within their community.
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PART 1: LEVERAGING YELP TO DRIVE LEADS

INTRODUCTION TO YELP'S IMPORTANCE

Yelp serves as a critical platform for enhancing local business
exposure and building credibility. It's particularly influential due to its
vast user base and the trust it commands among consumers seeking
local services, including real estate.

Statistics

« 93% of users who use Yelp make a purchase at a business they
found on the site.

« Real estate agents on Yelp see an average increase of 35% in
inquiries.

« Consumer Trust and Usage: According to Yelp's data, over 90
million users visit Yelp each month via the Yelp app and mobile
web, demonstrating its widespread use and trust among
consumers seeking local business information.

« Influence on Purchase Decisions: Yelp reports that 97% of users
make a purchase after visiting the platform. This indicates that a
strong Yelp presence can directly influence consumer spending
decisions.

« Local Search Dominance: A survey by ReviewTrackers found that
35% of all search traffic is local, and with Yelp being one of the
top three most trusted review sites for local searches, having a
well-managed Yelp profile can significantly benefit local visibility.

« High Engagement Levels: Yelp statistics reveal that users spend
an average of 2.5 minutes more on a business's Yelp page than
on other similar platforms. This increased engagement time can
lead to more informed decisions and higher chances of contact or
visitation.

Why Yelp for Real Estate?

« Visibility: A strong presence on Yelp boosts your visibility in local
searches, directly connecting you with potential clients.

« Trust and Credibility: Positive reviews build your reputation,
crucial for real estate agents whose business relies on trust and
personal recommendations.

« Competitive Advantage: Differentiate yourself from competitors
through active engagement and accumulating numerous positive

reviews.

Yelp is one of the 3 most
trusted review sites for
LOCAL SEARCHES.

YELP VS. GOOGLE

Yelp reviews have a distinct
edge over Google reviews,
especially for local services like
real estate, because Yelp
prioritizes authenticity and
community engagement. Yelp's
sophisticated filtering algorithm
ensures that only the most
genuine and relevant reviews
are visible, which helps
maintain a high level of trust in
the feedback. Users on Yelp
often look for detailed stories
and personal experiences, not
just quick ratings, giving a more
comprehensive view of a real
estate agent'’s services.
Additionally, Yelp's design
promotes in-depth user
interactions, making it a great
platform for agents to
demonstrate their expertise and
responsiveness. This focus on
detailed, community-driven
content makes Yelp particularly
effective for potential clients
who depend on thorough
reviews to choose their real
estate agent.




PART 1: LEVERAGING YELP TO DRIVE LEADS

business exposure and credibility. Its extensive
user base and consumer trust make it
influential, especially for real estate.

KEY STATS:
« 93% of Yelp users make purchases from
businesses found on the platform.
« Realtors on Yelp see a 35% increase in inquiries
on average.

WHY YELP MATTERS:

« Wide Reach: Over 90 million monthly users visit
Yelp, making it a go-to for local business info.

o Purchase Influence: 97% of users make
purchases after visiting Yelp, showing its direct
impact on spending decisions.

« Local Search Dominance: Yelp is one of the top
three trusted review sites for local searches,
capturing 35% of local search traffic.

« High Engagement: Users spend 2.5 minutes
more on Yelp business pages than on other
platforms, increasing informed decisions and
contact rates.

WHY REALTORS SHOULD USE YELP:

« Enhanced Visibility: A strong Yelp presence
connects you with potential clients in local
searches.

« Trust Building: Positive reviews establish
credibility, essential for real estate's trust-based
industry.

« Competitive Edge: Active engagement and
positive reviews help you stand out from
competitors.

Yelp serves as a vital platform for boosting local

Yelp vs. Google

Yelp reviews provide a distinct
advantage over Google for
local services like real estate.
Yelp prioritizes authenticity
and community engagement,
ensuring only genuine
feedback is visible. Users
seek detailed narratives,
offering a comprehensive
view of agents' services.
Yelp's platform encourages in-
depth interactions,
showcasing agents' expertise.
This focus on community-
driven content makes Yelp
invaluable for clients selecting
a real estate agent.




Creating a Strong Profile
« Professional Photos: Start with high-quality,
professional photographs. Include a professional
headshot, images of you at work with clients, and
some of your successful listings or sold
properties. Visuals make a strong first impression
and can set the tone for your profile.

“Businesses are using attributes to help their target
audiences find them on Yelp.”

In an effort to broadcast their authentic selves,
businesses also self-identified with minority-owned
attributes nearly 400,000 times this year. Adding
attributes and amenities to your Yelp Page helps you
showcase specific characteristics of your business so
you can attract customers based on their needs and
values. “

« Complete All Details: Fill out every section of your
profile thoroughly. This includes your business
name, address, phone number, and website link.
Make sure your bio is detailed and highlights your
specialties, experience, and what sets you apart
from other agents in the area.

« Utilize Keywords: Incorporate relevant keywords
that potential clients might use to find services
like yours. These could include “real estate agent,”
“buying a home,” and “selling real estate,” along
with local area names and neighborhoods you
specialize in. This helps improve your visibility in
search results.

“TARGET LOCAL KEYWORDS AND
UPDATE LOCAL CITATIONS TO SHOW
UP ON SEARCH ENGINE RESULTS
PAGES FOR HOME BUYERS AND

SELLERS IN YOUR MARKETS.”
|

PART 2: SETTING UP YOUR YELP PROFILE

Account Management Best Practices

« Encourage Reviews: Actively encourage your
satisfied clients to leave reviews. Consider
sending a follow-up email after a transaction has
closed, thanking them for their business and
asking them to share their experience on Yelp.
Reviews are crucial for building credibility and
attracting new clients.

« Update Regularly: Keep your profile up-to-date
with any changes in your contact information,
new achievements, and recent sales. Regular
updates keep your profile fresh and relevant,
which can engage potential clients and boost
your profile’s activity.

« Showcase Your Expertise: Use the Yelp platform
to post updates about your recent sales, market
insights, or upcoming open houses. This not only
keeps your profile active but also positions you
as an expert in your field.

Post updates about recent
sales, upcoming open houses
and local market information
to keep your profile updated.



https://blog.yelp.com/businesses/diversity-resource-hub/
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PART 2: MAXIMIZING YOUR YELP PROFILE

Optimizing your Yelp profile can enhance your
online presence and attract new clients.

PROFESSIONAL PHOTOS:

« Start strong with high-quality, professional
images. Include a headshot, client interactions,
and successful listings. Visuals leave a lasting
impression and set the tone for your profile.

COMPLETE ALL DETAILS:
« Thoroughly fill out every section, including
business info and bio. Highlight your specialties
and what sets you apart.

UTILIZE KEYWORDS:
« Incorporate relevant keywords, like "real estate
agent" and local area names, to improve search
visibility.

ACCOUNT MANAGEMENT BEST PRACTICES:

« Encourage Reviews: Prompt satisfied clients to
leave reviews. A follow-up email post-transaction
can be effective.

« Update Regularly: Keep info current to maintain
profile relevance and engage potential clients.

« Showcase Your Expertise: Post updates on recent
sales and market insights to position yourself as
an expert.

-

Post updates about recent
sales, upcoming open houses
and local market information
to keep your profile updated.




PART 3: MANAGING YELP REVIEWS

Dealing with Negative Reviews

« Immediate Response: Always respond to
negative reviews promptly and professionally,
showing potential clients that you value feedback
and strive to improve.

« Resolution Orientation: Clearly communicate any
steps taken to resolve issues raised in negative
reviews.

« Feedback Utilization: Use negative reviews as a
tool to improve your services by addressing
common concerns.

ASK YOUR CLIENT

FOR A REVIEW

WHILE YOU ARE

STILL IN THE HOME [
BUYING OR SELLING
PROCESS. THEIR
EXPERIENCE WILL

BE FRESH IN MIND.

Q_Online guide here

Encouraging Positive Reviews
« Ask Satisfied Clients: Develop a strategy for

encouraging satisfied clients to share their
experiences. A good time to ask is right after a
successful transaction.

Promote Your Yelp Profile: Include a link to your
Yelp profile on your website, email signature, and
business cards. The more visibility your Yelp
profile gets, the more likely you are to receive
reviews and inquiries.



https://blog.yelp.com/businesses/tips-for-responding-to-reviews-on-yelp/

PART 3: MANAGING YELP REVIEWS

DEALING WITH NEGATIVE REVIEWS

« Immediate Response: Always respond to
negative reviews promptly and professionally,
showing potential clients that you value feedback
and strive to improve.

« Resolution Orientation: Clearly communicate any
steps taken to resolve issues raised in negative
reviews.

« Feedback Utilization: Use negative reviews as a
tool to improve your services by addressing
common concerns.

PART 4: CONTENT STRATEGIES FOR YELP

WHAT TO POST

« Successful Transactions: Regularly post stories
about successful transactions or highlight client
testimonials to build confidence among potential
clients.

« Educational Content: Offer insights into the real
estate market, tips for buyers and sellers, and
other valuable information that positions you as
an expert.

« Community Involvement: Share your involvement
in local events or charities to connect more
deeply with your community.

FREQUENCY AND TIMING
« Regular Posting: Maintain an active profile by
posting regularly. This keeps your profile
engaging and informative.
« Strategic Timing: Post content during peak user
times on Yelp to ensure maximum visibility.

Post your successes! Just listed, just
P‘ v sold, open house, client testimonials,
a great client story...they all build

confidence with your audience.

ENCOURAGING POSITIVE REVIEWS
« Ask Satisfied Clients: Develop a strategy for

encouraging satisfied clients to share their
experiences. A good time to ask is right after a
successful transaction.

« Promote Your Yelp Profile: Include a link to your

Yelp profile on your website, email signature, and
business cards. The more visibility your Yelp
profile gets, the more likely you are to receive
reviews and inquiries.

QOnline guide here
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PART 4: CONTENT STRATEGIES FOR YELP

POST REGULARY AND
DURING PEAK USER TIMES
ON YELP TO ENSURE

MAXIMUM VISIBILITY.
I

What to Post

« Successful Transactions: Regularly post
stories about successful transactions or
highlight client testimonials to build
confidence among potential clients.

« Educational Content: Offer insights into
the real estate market, tips for buyers and
sellers, and other valuable information
that positions you as an expert.

« Community Involvement: Share your
involvement in local events or charities to
connect more deeply with your
community.

Frequency and Timing
« Regular Posting: Maintain an active
profile by posting regularly. This keeps
your profile engaging and informative.
« Strategic Timing: Post content during
peak user times on Yelp to ensure
maximum visibility.

‘ Post your successes! Just listed, just

(Y & sold, open house, client testimonials, a
4av great client story...they all build
confidence with your audience.
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REALISTIC OUTCOMES

« Lead Generation: Agents can expect an
increase in inquiries, depending on how active
and engaging their profile is.

« Brand Building: Consistent, positive
engagement on Yelp helps in building a strong,
recognizable personal brand.

» SEO Benefits: An active and positively
reviewed Yelp profile enhances your visibility
in search engine results, driving more organic
traffic to your profile.

LONG-TERM ENGAGEMENT
« Continuous Improvement: Regularly update
your profile and review your engagement
strategy based on the performance metrics

provided by Yelp.

« Adaptation to Feedback: Use customer
feedback to continuously refine and improve
your real estate practices.

CONCLUSION

Yelp offers a unique platform for real
estate agents to enhance their visibility,
build trust, and directly connect with
potential clients. By actively managing
your Yelp presence, you can significantly
benefit from increased leads and
opportunities for business growth.
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How to improve real estate SEO

= Q Online guide here



https://business.yelp.com/online-marketing/real-estate-seo/

